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INSTANT BOOK \ INDEX 1 



Why do a 
survey about 
dogs and cats 
owners?  

 

The last few years have been characterized by several changes and 

news in pet food industry. The year 2023 will be extremely important for 

us and for our customers considering that we will work on our rebranding 

project that will lead our company to celebrate 50 years of activity and to 

lay the foundations for the next 50 years. 

 

All our challenges undertaken have been becoming concrete actions. 

Sustainability approach is now crucial in every single aspect of our lives. 
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The aim of Adragna Petfood Company of doing a survey among dogs and cats owners is to 
know pets owners’ new buying habits and all changes in their choices after the Covid 19 
pandemic and the increase in the prices of all goods 

 
We deeply believe in win-win approach therefore we think that a greater knowledge of our 

end customers allows us to offer our products to the market more easily and to guarantee 

success in sales and in the proposal of quality products with adequate prices that are able 

to guarantee profit. 

  

The analysis of turnover data of our customers clearly shows that those who have embraced our 

vision will have a growing turnover and a greater pet owner loyalty, the real asset for those who 

work in pet food industry. Our mission is to feed animals having their health and the world where 

we live close to our hearts. We are confident that a greater collaboration will ensure us to 

achieve this ambitious goal. 
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Dog Survey   
first step 

 
 
 

- Age of dog owner 

- Gender 

- In which region of Italy or foreign country do you live? 

- Who is your four-legged friend? 

- What is your dog's size? 

- Where do you usually buy food for your four-legged friend? 

- What dry product (kibble) do you usually use to feed your dog? 

-  According to you, product quality refers to: 

- Which dry product do you usually buy for your dog? 

- Has your dog had one or more health problems in the last year? 

- What factors affect your dry food purchase choices for your dog? 

- What capture your attention in dog's food bag? 

-  Would you spend more to buy a product with a recyclable plastic bag? 

- Would you spend more to buy a product from a company who invests 

in environmental sustainability? 
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Dog Survey 
Users Data  

 

Age of dog owner Gender 
 
 

45-60 

25,9% 

 
 
 
 
 
 

35-45 

43,1% 

 
 
 
 

Maschio 

34,2% 

 
18-25 

8,6% 

 
>60 

3,4% 
 

25-35 

19,0% 

 

 
Femmina 

65,8% 

 

 

- Result of In which region of Italy or foreign country do 
you live? 

 80 

 

 
60 

 

 

The result of the first three questions shows that our average user is female 

(age between 35 and 60)

 

40 

 

20 

 

0 
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Dog Survey 
Dog data 

 

 

- What is your dog's size? 

? 

Extra Small 

2,6% 

Mini 

13,8% 

Your four legged friend is? 

Mature 

5,3% 

 

Puppy 21,7% 

 

 
Mediu

m 

50,0% 

 
Maxi 

33,6% 

 

 
Adult 

73,0% 

 
 
 
 

 

The survey has shown that our average user has medium-sized adult dog 

 

However, the perception of the dog's size does not refer to ENCI classifications; in fact, generally pet owners consider mini-sized 
dogs as medium size but with a few extra kilos or not purebred dog. 
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Dog Survey 
Purchasing products data 

 
 
 
 

 
Where do you usually buy food for your four-legged friend? 

 
    Point of sale specialized in sale of pet food  

                                

                               Chains stores for pet food 

 

Barf or on line 

Large Scale Distribution 

(Supermarket, Ipermarket…) 

Online throught  market place 

 
Garden House 

 
      Pet Shop 

Vet/Pharmacy 

0 20 40 60 80 

 

In pet food industry there is a tendency to buy mainly in specialized shops. E-commerce purchase products is also increasingly 
developed. 
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Dog Survey 
Purchasing products data 

 
 
 

-  What dry product (kibble) do you usually use to feed your dog? (no more than 2 answers) 
 

Monoprotein Product  

Grain Free Product 

Product with functional / nutraceutical ingredients 

          Diet products recommended by the veterinarian 

Maintenance product with a good quality / price ratio 

First Price Product 

Barf or wet 

Other       

No dry food 

Rice and salmon for puppy 

           Recommended products for the limbs  

0 20 40 60 80 
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Dog Survey 
Purchasing products data 

 

According to you, product quality refers to: (you can indicate more than one preference) 

 

 

           Natural ingredients without preservatives and dyes 

             Percentage of proteins present in the pet food 

                                                                                Product palatability 

                         Value for money 

               Presence of particular ingredients with a beneficial function for the body  

Brand reputation  

No GMO  

    Organic Food 

Local and Km0 raw materials 

Human Grade Product    

No derived from 

chicken 
 

0 20 40 60 80 100 
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Dog Survey 
Packaging data 

- What capture your attention in dog's food bag? 

 

Colored sack 

2,0% 

Product packaging weight (kg) 

5,9% 

Dog image 

3,9% 

Picture of the ingredients 

8,6% 

 

 
Label on the back 

12,5% 

 
Description of the characteristics of the product  
(mono-protein, grain free, fresh meat, etc.) 

65,1% 

 
 
 
 
 
 
 

With the aim of giving accurate suggestions to our partners, we were interested in understanding closely what catches the attention of customers when they buy 
pet food. 

"Product description" is the focal point on which customer's attention is focused; the second point are the detailed information about products that are generally 
situated on the back of bags. 
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Dog Survey 
Packaging data 

 
 

 
 
 

-Would you spend more to buy a product from a 
company who invests in environmental sustainability? 

Would you spend more to buy a product with a recyclable plastic bag? 
 

No 

17,8% 

 
 

 

 

No 

26,3% 

 
 
 
 
 
 
 
 
 

 

YES 

82,2% 

 

YES 

73,7% 

 
 
 

 
We also paid particular attention on the idea of sustainability; the survey has revealed that our customers would spend more to buy products with a recyclable bag and 
towards companies that invest in sustainability. 
 
 

INSTANT BOOK / PACKAGING DATA 14 



Cat Survey 
The methods of survey administration and its related 

rewards as the same presented in dog survey. Only 

questions have been changed a bit.  

 

 
 

- Age of cat owner 
- Gender 
- In which region of Italy or foreign country do you live? 
- Who is your four-legged friend? 
- Is a sterilized cat? 
- Is a domestic cat? 
- Where do you usually buy food for your four-legged friend? 
- What dry product (kibble) do you usually use to feed your cat? 
-  According to you, product quality refers to: 
- Which dry product do you usually buy for your dog? 
- Has your cat had one or more health problems in the last year? 
- What factors affect your dry food purchase choices for your cat? 
- What capture your attention in cat's food bag? 
-  Would you spend more to buy a product with a recyclable plastic bag? 
- Would you spend more to buy a product from a company who invests in environmental sustainability? 
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Cat Survey 
Users Data 

 

As you can see below, users from 25 to 60 years are the group 

who mainly answered the survey. 
 
 

 

Age of cat owner  Gender 
 

 
 

25-35 

24,2% 

Male 

15,7% 

 
35-45 

36,6% 

 

 
>60 

4,6% 

 
 

 
 

45-60 

26,1% 

18-25 

8,5% 

 

Female 

 84,3% 
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Cat Survey 
Users Data 
Women are main users; it results that they live at home with one adult sterilized cat.  

Few users consider their cat as mature; 71% of cats are sterilized among 93.5% of cats living at home 

Result of: Is your cat sterilized? 

No 

28,8% 

 
 
 

Result of: Is your cat.. ? 

 

Mature 

3,3% 

 
 
 
 
 
Kitten 

16,3% 

 
 
 
 
 
 
 

 

 

Yes 

71,2% 

 

 
Adult 

80,4% 
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Survey Cat 
Purchasing products data  

 
 
Where do you usually buy food for your four-legged friend? 
 

-  

        Online throught e-commerce 

 

Point of sale specialized in sale of pet  food                                

                                    Retail chains of pet food 

 
Large Scale Distribution  
(Supermarket, Ipermarket  

 
Pharmacy 
 

Garden House 

 

 
0 20 40 60 80 100 

 

Specialized stores are the main purchase channel; they are followed by large-scale distribution and e-commerce. 
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Cat Survey 
Purchasing products data 

 
 

What dry product (kibble) do you usually use to feed your cat? 
 

 

Grain Free Product 
 

Monoprotein Product 

 
Product with functional /  
nutraceutical ingredients 

 
Diet products recommended by the veterinarian 
 

 
Maintenance product with  
a good quality / price ratio 
 

 
First Price Product 

 
             Croquettes  
             urinary system

 

 
0 20 40 

 

 
60 80 

 

Most users have a healthy cat. They buy natural products with high nutritional values without preservatives and added 

additives; they also choose palatable and maintenance products with a single protein source such as meat or fish 
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Cat Survey 
Purchasing products data  

 
 
According to you, product quality refers to: 
 

 

 Presence of natural ingredients without preservatives an dyes        

Percentage of proteins present in the food 

         Product palatability 

     Value for money 

                  Ingredients with a beneficial function for the body 

Brand Reputation 

Organic food 

Local and Km0 raw materials 

Human GradeProduct 

 

0 25 50 75 100 125 
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Cat Survey 
Packaging Data 

 
 

 
- What capture your attention in cat's food bag? 

 

Natural ingredients without preservatives and dyes  

 
Ingredients image 

Label on the back 

Cat image 

             Description of the characteristics of the product  

                                                                  Colored sack 

                                                                                                                                                                                                                                                                                                                                  Easy to close bag 

 

0 25 50 75 100 125 

 

 

User prefers purchasing products where the description is clearly visible in the front of the packaging and where there are written all detail 
about the product. 
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Survey Cat 
Packaging Data 

 
 

Cat owner would spend more to buy from companies whose sustainability is their main value. 
 

-  Would you spend more to buy a product from a 
company who invests in environmental 
sustainability? 

 

-  Would you spend more to buy a product with a 
recyclable plastic bag?? 

No 

17,0% 

No 

32,7% 

 
 
 

 
 

 

Yes 

67,3% 

Yes 

83,0% 
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For further information, please contact 

our export manager 

For marketing support, please send an email to: 
marketing@adragna.it 
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